With nearly a decade of experience, Justin is passionate designer with a proven work history in the

field of Branding & Marketing for Fortune 500 brands such as The Coca-Cola Company, AT&T, Wendy’s,
Warner Brothers, AMC Theaters, Aramark, and others. Working closely with a company’s internal
design team, he has developed several national-level marketing campaigns, and coordinated
multi-million dollar brand launches across multiple forms of media.

After graduating from the Art Institute of Atlanta in 2009, he went on to become a lead designer
for AT&T’s Device Alive. In 2013, he left to start his own design firm and has worked on developing
high level marketing strategies to reach targeted audiences for several major corporations.

In addition to being a Brand Consultant with Intuit Factory, Justin is also the Chief Creative Officer
for AnthemGold and Hercules, and possesses a deep understanding of the added challenges
associated with brand development in a new space like blockchain. He designed and created an
explainer video for the rebrand from Antshares to Neo in 2017, and has helped other companies

in the space realize their branding message to the fullest potential through both digital and physical
asset creation.



